

M.Com

Compulsory Question
(ot W)
1.  Answer the following in brief :

frafafaa &1 W&y § sw €

(@) Augmented product.
Haffa SR

(b) Customer perceived value.
plLE D G

(c) Organisational buyers.
WGBS GER|

(d) Related diversification.
gatya fafadiwon

(¢) Post purchase behaviour.
TR & ] F FHGER

(f) Market-penetration pricing.
JER 997 qeg Ty

(g) Product assortment.
IR T

(h) Selective distribution.
g e

(i) Psychographics.
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() Advertisement.
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6.

UNIT-111

(y=T$-111)

What marketing decisions do marketing intermediaries
make? What are some important issues in logistics?
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What is the importance of distribution channel in marketing?
Also state the various channels of distribution with their
relative merits.
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UNIT-1IV

(3@-1V)

What is communication process? Explain in detail about the
promotion mix of a product?
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What factors should be kept in mind while dealing with
legal ethical and social issues of marketing?
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